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Role of the Harvard Trademark Program 

1. Protection of Harvard’s trademarks from unauthorized use on a worldwide basis 
2. Licensing of Harvard’s trademarks for insignia products 
3. Administration of Harvard’s Use-of-Name policies and guidelines 

 
 

Harvard’s Use-of-Name Policies 
The Harvard names, insignia, and logos are registered trademarks of the University and are used by members of the 
Harvard Community with the permission of the President and Fellows of Harvard College. Their use is governed by the 
University’s use-of-name policies, which are administered by the Harvard Trademark Program on behalf of the Provost and 
the University. These policies have two standards which typically apply to requests to use the Harvard name and insignia: 

 
Accurate Representation – any implied association with the University (through the use of the Harvard name or 
insignia) must be an accurate representation of the activity and the level of institutional responsibility for it. 

 
Non-Endorsement – Harvard (including its schools and units) does not endorse the products or services of third parties, 
even ones with which the University has, or has had, transactional relationships. 

 
 

Accurate Representation 
 
 

Accurate representations must be used consistently, across and within all print and 
electronic materials, as well as insignia products, such as apparel goods, novelty items, etc. 

 

 
Accurate representation is the primary standard of the University’s Use-of-Name policies and applies when any School or 
unit of the University uses the Harvard name to represent an activity. The Harvard name should only be used in a manner 
that accurately represents both the nature of the activity itself and the level of institutional responsibility for the activity. 

 
The use of the Harvard name alone and unqualified is reserved for activities that represent the 
University as a whole and for which the University as a whole is institutionally responsible. 

Criteria for being a “Harvard” activity: In order to use the Harvard name alone and unqualified, a program or activity must 
meet ALL of the following criteria: 

1. The program or activity is university-wide, meaning its structure and governance has substantial faculty involvement 
from faculty from at least three separate schools 

2. It has institutional accountability in that it reports formally to university-wide officers, such as the President or 
Provost or a group of Deans from several Faculties. 

3. There are not significant issues of confusion with activities elsewhere in the University (for example "the Harvard 
Project on Government" or "the Harvard Health Project" would raise concerns of this nature) 



An activity should bear the name of the most specific school, unit, or program which the activity represents, and which is 
institutionally responsible for that activity. Use of that name requires the approval of the officer responsible for the 
individual school, unit, or program. 
• A unit based at a school is not a “Harvard” unit but, rather, a unit of a specific Harvard school: 

o Accurate: Animal Law and Policy Program, Harvard Law School 
o Inaccurate: Harvard Animal Law and Policy Program 

• Accurate Representation extends across all contexts, including domains and email aliases: 
o Accurate: animal.law.harvard.edu / alpp@law.harvard.edu 
o Inaccurate: animallaw.harvard.edu / alpp@harvard.edu 

 
 

Endorsement 
 
 

The University reserves the use of its name, logo, and images for its own purposes, and 
does not allow them to be used by third parties for their purposes, including any promotional 

or marketing endeavors. 
 

 
Under its Endorsement Guidelines, the University (including its schools and units) does not endorse the products or 
services of third parties. Harvard activities must ensure that third-party relationships are accurately represented and do 
not serve as either an endorsement or an implied endorsement of the third-party or their products or services. 

 
Where a relationship exists, a representation can proceed. The Endorsement Guidelines do not prohibit the use of the 
Harvard name by third parties. They simply ensure that any representation made is “accurate” and in accord with use-of- 
name policies. 

 
Context is an important consideration. Accurate representations can serve as endorsements, or implied endorsements, 
when they are positioned in promotional contexts (such as third-party marketing materials). 

 
 

Logos and Shields 
 
 

Due to the strength of their graphic presence, Harvard logos and shields must be treated 
with as much care and attention as the Harvard name. 

 

 
Accurate Representation: Harvard units, programs, and activities should bear the shield or logo of the most specific school, 
unit, or program that it represents, and which has institutional responsibility for it. 
• A unit based at a school should not use the Harvard University VERITAS shield, but should use the shield of the 

specific Harvard school at which it is based: 
o Accurate: Arts and Humanities Initiative, Harvard Medical School using Harvard Medical School shield 
o Inaccurate: Arts and Humanities Initiative, Harvard Medical School using Harvard University VERITAS shield 

• A program or activity of a specific Harvard unit should use the unit’s logo or the appropriate school shield. 
o Accurate: An HMX Genetics Course, taught by HMX, Harvard Medical School, using the HMX logo and the 

Harvard Medical School shield 
o Inaccurate: An HMX Genetics Course, taught by HMX, Harvard Medical School, using the Harvard University 

VERITAS shield 
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Endorsement: Harvard does not permit the use of its logos by third parties, even in a non-promotional context. Moreover, 
third-party logos can be perceived as advertisements, and cannot be included in any materials created to represent or 
promote Harvard. To use Harvard logos or shields in the context of academic collaborations, please consult the Harvard 
Trademark Program. 

 
Logo Creation: Guidelines exist at the University level, and often at the School level, for the creation of new shield designs 
and logos by Harvard departments, units, and other officially recognized organizations. Any unit, program, or activity that 
wishes to create or change a logo or shield design should contact the Harvard Trademark Program for guidance before 
embarking on the design process. More information on the approval process and design criteria can be found in the 
Guidelines for the Creation of a New Shield Design or Logo by Harvard Departments, Units, and Officially Recognized 
Organizations for Themselves or Their Activities 

 
 
 
 
 
 
 

All inquiries regarding the University’s Use-of-Name policies should be submitted in writing: 
trademark_useofname@harvard.edu 

 
School Contact:  Jennifer Neira - jneira@hsph.harvard.edu 

 

 
The Harvard Trademark Program is the authorized administrator of the University’s Use-of-Name policies and is responsible 

for the interpretation of the policies and standards. Any issues arising from the application of the standards should be directed 
to the Trademark Program for its consideration. 
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Relationships with Third Parties 
 
 

The nature of the relationship determines how the University may be represented. 
 

 
Any use of Harvard names or insignia by a third party must be reviewed and approved by the Harvard Trademark Program.  
 
Every relationship is evaluated on a case-by-case basis. When submitting requests to the Harvard Trademark Program, please 
send a copy of any agreements that exist between the parties, as well as a description or a mockup of how the Harvard name 
or insignia will be used. The Trademark Program will need to be able to answer these three questions: 

- What does each party contribute? 
- Who holds institutional responsibility for the activity? 
- What is the context of the representation? 

 
Standard Restriction Language: The University’s standard restriction language should be included in any agreement between 
Harvard and a third party. This language was developed specifically to protect the University’s name and trademarks. Any 
departure from this language must be vetted by both the Office of General Counsel and the Harvard Trademark Program. 
 

Use of Harvard Name. [Third Party] shall not use or cause or allow to be used the name "Harvard" (alone or as part 
of another name, and in any language) or any logos, seals, insignia or other words, names, symbols, images or 
devices that identify Harvard or any Harvard school, unit, division or affiliate, or the names of any Harvard employees 
(“Harvard Names”) for any marketing, promotional or publicity purpose or any other purpose in connection with any 
Services or this Agreement except as expressly provided in this Agreement, or with the prior written approval of, and 
in accordance with restrictions required by Harvard. Any such approval shall not be effective unless given by the 
Harvard Trademark Program. 

 
Types of relationships: Although final approval must be provided by the Trademark Program, we can offer general guidance 
on the types of relationships that the University most often enters into, and what kinds of representations might be possible.  
 

• Partnerships: The “partner” designation is reserved for a specific type of activity where the University (or one of its 
Schools or units) enters into a joint venture with other parties. In a partnership, all parties contribute to, collaborate 
on, and share in both the development and administration of mission-related content. A unit may represent their 
participation by way of their logo. Partnerships are the only type of relationship in which co-branding (the placement 
of a Harvard name or logo beside a third-party name or logo) might be permitted. If a relationship does not fully 
meet these criteria, it should not be called a “partnership” in any context. 
 

• Collaborations: Collaborations are relationships in which the University (or one of its Schools or units) works 
together with a third party on mission-related content, but the institutional responsibility for the activity is not 
shared between the parties. The primary branding on these activities should be the name and logo of the party that 
owns the activity, and any collaborating parties should be referred to by name only, with no insignia, and labeled in 
an accurate manner (e.g. “In collaboration with…”).  

 
• Memberships: The University (and its Schools and units) may use their insignia to represent their membership in an 

organization or consortium. The representation must be positioned in a comprehensive list of members, in a manner 
that is not more prominent than the other names in the list. The list must be located in a designated informational 
section of the materials, and it must be clearly identified as a membership list in a factual, non-promotional manner.  

 
• Sponsorships: The University (and its Schools and units) may use their insignia to represent their sponsorship of a 

third-party activity. The representation must be positioned in a comprehensive list of sponsors, in a manner that is 
not more prominent than any other sponsor of the same level. The list must be located in a designated informational 
section of the materials, and it must be clearly identified as a sponsorship list in a factual, non-promotional manner.  

 
• Vendors: Vendors may reference their business relationship in a client list that is positioned in a designated, 

informational section of their website. The Harvard unit may be included in a comprehensive list of the company’s 
clients, in a manner that is not more prominent than the other names in the list. The list itself must be clearly 
identified as a client/customer list in a factual, non-promotional manner.    



• Sponsored Research 
o Grant Names: Should be accurate and specific, referencing the name of the specific School or unit rather 

than a general “Harvard” representation. 
o Press Releases: All third-party press releases and publications (like blog posts, newsletter features, etc.) 

that include Harvard trademarks should be reviewed by the Harvard Trademark Program prior to 
publication. The use of Harvard logos is not permitted. 

 We primarily look for accurate descriptions of the relationship, non-promotional language, and a 
focus on the work of the program rather than the independent business or philanthropic 
endeavors of any specific party. 

o Including Harvard on a Sponsor’s materials: The specific Harvard grant/unit may be included in a 
comprehensive list of the sponsor’s grants, in a manner that is not more prominent than the other names in 
the list. The list itself must be clearly and accurately identified in a factual, non-promotional manner.  

o Recognizing Sponsors on Harvard materials: Third party sponsorship may be recognized by way of the 
sponsor’s logo. The logo should be located in an informational section of the materials and should be 
properly contextualized with a statement such as “Sponsored by.” Co-branding of sponsor logos and 
Harvard logos is not permitted. 
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